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Elements of Product Marketing Mix
Packaging refers to how products are presented or how they are wrapped for customers for convenient purchasing. Velasco & Spence (2018) describe packaging as the systematic covering or enclosing of products with intentions of protecting the inner contents of the product.  For instance, iPhones are one of Apple’s renowned products that easily attract customers through their clear white box neat packaging. On the other hand, warranty is the durational security or guarantee about a product given to a customer by the product dealer. All Apple-branded products are limited to a one-year warranty. Upon making a purchase, the company asks its customers to read manual instructions including warranty in order to adhere to the company’s customer principles. Customers are guaranteed their money back whenever the products have faults. One-year timeframe is an assurance that makes me Apple’s loyal customer. The company is reputably known for best product in the market. Competitors such as Samsung and Nokia are only coming after Apple’s lead.
Furthermore, the service level can be understood from estimating the number of sales that should be made at a given period and calculating the actual percentage of what has been practically sold from the original estimations. Saithibvongsa, Shin & Choi (2019) discuss that service level is setting of goals in an organization and calculating the percentage of the goals that have been achieved at the end of the set time.  For instance, if Apple can produce 7,000 iPhones in one day, the service sales percentage on the number of sales at the end of the day can be calculated from the total phones produced. The reliability that I get from Apple Inc. as a loyal customer means that getting any worthwhile product that meets my needs in the market is best coming from company.  
Branding is like the external culture of an organization. Conceptually, branding as an external culture of an organization consumes the perception that the customers hold about a company. Saithibvongsa, Shin & Choi (2019) describe branding as the method of marketing in which a company creates a name that is easily recognizable across various products. Apple’s brand of using the logo of actual apple fruit clearly distinguishes the product from the market competitors. In a transparent packaging and great reputation of the company’s products such as iPads and iWatch, all the company’s products are of great value which in summary makes me feel the value for my money each time I make a purchase of an iPhone. According to Xu, Chen & Xie (2016), a company’s brand can be its logo, reputation, or a nickname with which the public associates the company. The warranty, the way the apple products are packaged, presents the best value. I am a loyal customer because I feel that quality is guaranteed and my money is also guaranteed as return any faulty devices after purchasing and get a fully functional one because of the one-year warranty.
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